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SUM delivers customized and integrated media packages which 

deliver a unified commercial message to the soccer consumer

Overview

Soccer United Marketing (SUM) is the preeminent soccer 

company in North America. SUM holds the exclusive rights to 

the most important soccer properties in the region, 

including: Major League Soccer, the United States Soccer 

Federation, Mexican National Team games played in the 

United States; and the CONCACAF Gold CupÊ
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Snapshot of Soccer in America

Expansive Reach:

Å 18 Million soccer participants in the U.S. 

Å Only team sport to increase in participation since 1990

Young / Family:

Å Average age of participants is: Male 21 and Female 16.5

Å Average age of ñavidò MLS fan is 26 

Å Soccer ins the #1 participation sport amongst families

Affluent / Educated:

Å Average HHI of core participants is: $81,500

Å 50% have attended college

Multicultural:

Å Soccer is the favorite sports among Hispanics

ï 1 in 3 MLS fans is Hispanic

Quantcast 2008; Scarborough 

Research 2008; ESPN Sports Poll



Online Media
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Online Soccer Ad Network

Spanish Language Sites

Top International Teams (North American Traffic)

SUM Properties

Soccer News, Information and Game Sites

Additional sites available, contact SUM for details

Additional sites available, contact SUM for details

Sponsorship opportunities are available across the 

following sites:


